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1 January is prime time for returns in the retail industry, the month where shoppers show up in
droves to trade in an ill-fitting sweater from grandma or to unload the second and third Frozen dolls that
showed up under the Christmas tree. This post-Christmas [31](1. ceremony 2. ritual 3. lineage) has
always been costly for retailers, comprising a large share of the $284 billion in goods that were returned
in 2014. But now it is [32](1. suitably 2. arguably 3. publicly) becoming more urgent for the industry
to think carefully about return policies, as analysts say the rise of online shopping is bringing with it a

[33](1. crest 2. plunge 3. surge) in returns.

2 The return rate for the industry overall is about 8 percent, but analysts say that it is likely
significantly higher than that online, since shoppers are purchasing goods without seeing them in person
or trying them on. Against that [34](1. backdrop 2. backtrack 3. backlash), researchers at the University
of Texas-Dallas sought to get a better handle on how return policies affect shopper behavior and, in
[35](1. spirit 2. vain 3. turn), whether lenient policies such as offering a lengthy period for returns

actually helps or hurts a retailer’s business.

3 Overall, a lenient return policy did indeed correlate with more returns. But, crucially, it was even
more strongly correlated with an increase in purchases. In other words, retailers are generally getting a
clear sales benefit from giving customers the [36](1. impression 2. imposition 3. assurance) of a return.
But of course, not all return policies are created equal, and that’s where the findings get interesting. The
team examined several potential characteristics of a return policy: time (such as whether you must return
within 14 days or 90 days); money (whether or not you get a full [37](1. reinstatement 2. reimbursement
3. reassessment)); effort (whether you must provide a receipt or other forms); scope (whether even sale
merchandise is eligible for return); and exchange (whether you’re limited to getting store credit for your

return).

4 One surprising finding: More leniency on time limits is associated with a reduction—not an
increase—in returns. This may seem [38](1. inconvenient 2. self-evident 3. counterintuitive), but
researchers say it could have varying explanations. Ryan Freling, who conducted the research alongside
Narayan Janakiraman and Holly Syrdal, said that this is perhaps a result of what’s known as “endowment

effect.”



“That would say that the longer a customer has a product in their hands, the more attached they
feel to it,” Freling said. Plus, the long timeframe creates less urgency around the decision over whether
or not to take it back. “Since they don’t feel pressure to take it right back to the store, they kind of sit
with it and live with it and say, ‘Well it’s not that bad’,” Freling said.

The researchers found that leniency around the time you have and the amount of money you can
get back are most effective in increasing overall sales. [39](1. Making 2. Getting 3. Taking) it easier to

return, with no questions asked, for instance, also increases purchases, though not quite as much.

So why does any of this matter? Retailers are desperate to figure out how to curb costly returns
in the era of online shopping. This is why you see them rolling out website features such as apparel fit
predictors, and it’s why they’re hounding you via e-mail to write a review of your latest purchase.
They’re trying to create an environment in which their customers buy the right thing on the first try. But
re-evaluating return policies could be another [40](1. curtain 2. string 3. lever) to pull as they aim to
get this balance right. The UT-Dallas research suggests that it is complex to pinpoint an optimal return
policy. Limits on scope, or what items are eligible for return, were found to be powerful in cutting down
the number of returns, even if they weren’t especially effective in raising overall sales. So, a retailer
might have to choose what’s more important to the business: boosting overall sales or cutting the number

of returns.

The researchers, who conducted a meta-analysis of 21 research studies that together include
11,662 subjects, suggest that retailers might also want to consider creating more complex return policies
that have different rules for different products. “Depending on whether it’s a durable good or a
consumable good, whether it’s high-fashion or fast-fashion, those different segments of the market have

different reasons for buying and they have different concerns for risk and quality,” Freling said.

—Based on Halzack S. (2016). “The surprising psychology of shoppers and return policies,” The Washington
Post.
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[41] In the 3™ paragraph, the main results of the researchers’ findings can be best summarized as
1. allowing customers to return items means less profit for non-online stores.

2. online retailers are required to have return policies.

3. return policies can influence how much a company sells.

4. the characteristics of return policies are generally all the same.

[42] In the 4" paragraph, what was the surprising result?

1. Stricter time limits on return policies led to fewer returns.

2. Less strict time limits on return policies led to fewer returns.

3. Stricter time limits on return policies led to no change in returns.

4. Less strict time limits on return policies led to no change in returns.

[43] What is the “endowment effect” as mentioned in the article?

1. Touching and seeing products in person makes them harder to return.
2. Receiving things for free makes it harder to give them up.

3. Returning items online is more stressful than returning them in stores.

4. Keeping a purchase is more likely the longer you have it in your possession.

[44] According to the article, which of the following was mentioned as having an effect on returns but

not sales?

1. Money

2. Effort

3. Scope

4. Exchange

[45] According to the 7" paragraph, what is the benefit of writing a review of a product?

1. Reviews help customers make informed choices about their purchases ahead of time.

2. Reviews allow customers to explain why they returned an item.

3. Reviews provide retailers with information about who is buying and returning their products.

4. Reviews assist retailers in selling only high-quality goods and services.
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When we think of commercial initiatives in space, the question of legal rights for them is very
important. Anyone who invests major sums of money in an activity wants to make sure that they will
not lose their investments because it turns out afterwards that they did not have the right to the resources
they extract. It is also important to have laws in place that regulate the relations between different
companies from different countries, [46](1. borne 2. baffled 3. bound) by different laws in their home

countries, but trying to coexist in space.

There are also questions of coexisting with other players with other agendas, such as the scientific
community. It can be expected that space research and commercial space projects will prove to be very
useful for each other. There will, [47](1. therefore 2. however 3. furthermore), also be points of conflict.
One of them will be planetary protection, i.e. measures aimed at avoiding biological [48](1. adjustment
2. diversity 3. contamination) resulting from human space activities. We have not yet discovered any
life on Mars or any other extraterrestrial body, but it is not a very controversial assumption that the time
will come for us to exploit the resources on a potentially inhabited world in space, or to establish it as a
tourist destination. When this happens, we will see conflicts between those who think that we have
looked for life long enough on the world in question and that it is now time to give the
[49](1. yellow card 2. silver spoon 3. green light) for development, and those who think that there is

still a chance there might be life that we should not endanger.

It all depends on the values at [SO](1. stake 2. length 3. large), of course. If we assume that
extraterrestrial life only has value as a study object, it might be very difficult to resist exploitation even
if it potentially puts [S1](1. inner 2. indigenous 3. intelligent) life at risk. Economic value is privileged
by our society, and when the value of knowledge as such is set against economic value, the former

usually loses.

An alternative possibility is that extraterrestrial life, in [52](1. service 2. addition 3. debt) to its
value as a study object, also has economic value. Just like with the value as a study object, this is also a
form of instrumental value: Something has economic value because it can generate money. Can
extraterrestrial life have instrumental value in this way, and what does it mean for the relations between

astrobiology, commercial interests, and planetary protection if it does?
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5 Charles Cockell mentions bioengineering as an example. He [53](1. alternates 2. distinguishes
3. wavers) between the economic value of extraterrestrial life that is related to us compared to if it is not
related to us. This makes good sense. It is easy to imagine that a microbe that is genetically well adapted
to life on another world might contain adaptations that we will want to insert into earth bacteria and use
for different purposes. In such cases, it clearly makes things easier if they are genetically related. If they
are, we will be able to transfer the properties in question to earth life by transferring the relevant genes
from extraterrestrial microbes to earth microbes. Interesting properties [54](1. should 2. must 3. could)
include the ability to survive high doses of radiation, which might be useful if we want to engineer
microbes to do work inside a nuclear reactor, disaster area, or aboard a spaceship travelling from Earth
to Mars. An ability to extract energy from the Sun in a very efficient way is another example of a useful

property that might be found in microbial life on worlds further from the Sun.

6 If we find extraterrestrial life that has value as a resource for bioengineering, the aims of science
and business will actually converge [55](1. when 2. since 3. until) it comes to planetary protection. But
in the long run the value of extraterrestrial life as study objects and as resources for bioengineering may
make different demands on the timespan during which they have to be protected. Which type of value

will be more demanding is not possible to say before we have actually found them.

—Based on Persson, E. (2018). “A philosophical outlook on potential conflicts between planetary protection,
astrobiology and commercial use of space,” Our Common Cosmos: Exploring the Future of Theology, Human

Culture and Space Sciences.



[56] What is the main question about space exploration addressed in this article?
1. How will humanity agree upon universal space laws and regulations?

2. How should resource rights on other planets be fairly divided?

3. How should we develop planets that already support life?

4. How will scientific interests hinder corporate profitability in space?

[57] Based on the 3™ paragraph, what is the likely outcome when scientific and economic goals
conflict?

1. Science is given precedence over economic factors.

2. Economic considerations are favored over science.

3. Scientific and economic interests are treated equally.

4. It is impossible to say as every situation is different.

[58] What does the author mean by extraterrestrial life being “related to us” in the 5" paragraph?
1. It is an ancestor of the organisms from which we evolved.

2. It descends directly from Earth's microbial lifeforms.

3. It shares DNA that is compatible with that of life on Earth.

4. It exists on one of the other planets in our solar system.

[59] What does the author think will happen if scientific and financial goals coincide?

1. Conflicts between science and business may occur anyway due to their differing methods.
2. Science and business will have to coordinate their agendas to increase profitability.

3. There will be fierce competition between science and business for bioengineering resources.

4. The protection of extraterrestrial life is unlikely to be a goal for both science and business.

[60] According to the author, which of these is NOT mentioned as a potential problem with the

commercial exploitation of space?

1. Microbes or viruses from space could cause future pandemics if they are brought back to Earth.

2. It is unclear whether companies are legally allowed to profit from resources on other planets.

3. Some people will object to the commercial use of other planets, even if they seem to be lifeless.

4. Rules and regulations governing commercial space activities for all countries are still needed.
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